This Page Is Inserted by IFW Operations 
and is not a part of the Official Record 



BEST AVAILABLE IMAGES 

Defective images within this document are accurate representations of 
the original documents submitted by the applicant. 

Defects in the images may include (but are not Umited to): 

• BLACK BORDERS 

• TEXT CUT OFF AT TOP, BOTTOM OR SIDES 

• FADED TEXT 

• ILLEGIBLE TEXT 

• SKEWED/SLANTED IMAGES 

• COLORED PHOTOS 

• BLACK OR VERY BLACK AND WHITE DARK PHOTOS 

• GRAY SCALE DOCUMENTS 



IMAGES ARE BEST AVAILABLE COPY. 



As rescanning documents will not correct images, 
please do not report the images to the 
Image Problem Mailbox. 



E.V.A. FURNITURE 
Application No. 10,004,021 

12 January 2004 
AWARDS 

Time Magazine "Coolest Invention 2002" 1 8 Nov 2002 

The Chicago Athenaeum "GOOD DESIGN Award for 2003 15 Dec 2003 





TAKEASOT 



No one ever bothers to reinvent the wheel, but chairs 
are another matter. Tate the new EVA DVA Child 
Chairs, for example. Made of the same soft, nontoxic 
foam used in athletic mats, they come in vibrant colors 
and can be stacked like oversize blocks to create free- 
form sculptures or geometric room partitions. Available 
in 12 color combinations, including orange*red. green- 
blue and yellow-gray, the chairs are designed for 
children ages 3 to 6 tHJt are supposed to t>e sturdy 
enough to hold adults weighing as much as 300 lbs. 
That might be a tight squeeze. 
INVENTORS Lawrence and Sharon Tarantino. 
Tarantino Furniture 
AVAUABILITY Now. S80a chair 
TO LEARN MORE www.evadva.eom 




UNDERCOVER 



Are you having a love-hate affair with your 
blankets? Oo you throw them off at 2 a.m. 
because you're too hot and then desperately 
cocoon at 6 a.m. to warm up? Perhaps you need 
Outlast's new Adaptive Comfort bedding. It 
introduces climate control where it counts— 
under the covers. The pillow, mattress pad and 
duvet cover look quite conventional— boring 
even, as they come only in white. But each is 
sewn with a layer of tiny capsules, called 
thermacules, that absorb, store and release 
heat as needed to regulate temperature. A 
version of this "phase change' material, 
originally developed for NASA for use in 
astronaut gloves, has appeared in ski boots, ski 
helmets and ottier cold>weather gear. 
INVENTOR Outlast Technologies 
AVAOABOnY Now, $20 to $100 
TO LEARN MORE www.outlast.eom 
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THE CHICAGO ATHENAEUM 



DECEMBER 15, 2003 

via FAX +908/359-0473 

Ms. Sharon Tarantino 
TARAhJTINO FURNITURE 
1423 Main Street 
Millstone, NJ 08844 

Dear Ms. Tarantinc 

The Chicago Athenaeum: Museum of 
has won a GOOD DESIGN^w Award 



Arlhitecture and Design is pleased to announce that your firm 
fot|2003 for the following: 



EVA DVA Child's Chair desigr ed by Tarantino Studio of 2001-2002. 



As you may know, the Museum's histori 
Edgar J. Kaufmana Jr. with the participsp 
Saarinen, and Charles and Ray Eames, 
Finn Juhl, and Russel Wright— the pione 



This yean the Museum received hundrei s 
over the world for this awards program 
DESIGN Award for product distinction 



A V 



As a recipient of the GOOD DESIGN 
tion at The Chicago Athenaeum. (Pleas 
products will be accessed into the 



If you would like to use the Museum's 
advertising, litcraturCy and promotion 
with the Museum. A two-vear license 




GOOD DESIGN program was founded in Chicago in 1950 by 
on of some of America's most important designers: Eero 
Alexander Girard, George Nelson. Florence Knoll, Harry Bretoia, 
ring greats of American and modern design. 



GOOD DESIGN remains the oldest and hiost important design competition worldwide. 



. of submissions (from an airplane to a paper clip) from all 
The jury selected over 150 products worthy of the GOOD 



All awards and winners will be posted o i the Museum's website at chi-athenaeum.org January 31. 



/ard, we will invite you to send two (2) chairs for the exhibi- 
see attached sheet.) After the exhibition, the product or 
Museim's Permanent Design Collection* 



You may announce that your product oijproducb have won a 2003 GOOD DESIGN Award in your 
press and marketing materials. 



C OOD DESIGN Lofo on your website or for your marketing, 
Tt aterials, vou may do so by entering into a licensing agreement 
i4$1.000U,S,D. 



Again, congratulations for receiving the Museum's prestigious GOOD DESIGN Award. 
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190 south Ros«Ue Road. Schaumbufg,] linoJe 60193 Td: 847/895-3950 P^^: 5*7/89.5-3951 www.chi-fttVi^rtaeum.org 
122 South Bench street GalcnA, UUjftOi* 6)036 Tel: 815/777-4444 Fan: 615/777-2471 
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Ms. Sharon Taiantino 

Page Two 
December 15.2003 



If you have any questions, please contact Joseph L- Maffit at 815/777-4444, 



Sincerely, 




loannis Karalias, Architect 
Museum Vice Vice President 
THE CHICAGO ATHENAEUM 
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PRESENT SALES & MARKETS 

• Design Stores and Catalogs 

The EVA DVA chair and bench is currently being sold across the country to over 100 
design, furniture and museum shops, as well as specialty catalogs at a wholesale price of 
$30.00. Over 1000 chairs and benches were sold in the first six months of the product 
introduction in May 2002. Many well-known prestigious stores have included the chairs 
in their catalogs, i.e. the Museum of Modem Art, Design Within Reach and Chiasso. 
Additionally, FAO Schwarz and MoMA selected EVA DVA for their holiday windows 
and catalogs. In July 2003, a licensing agreement was entered into with Design Ideas, a 
manufacturer and distributor located in Springfield, Illinois. Design Ideas purchased the 
remaining inventory of 1000 pieces and is presently expanding the distribution globally. 
Since July 2003 Design Ideas has sold all 1000 inventory units, as well as an additional 
new inventory. 

• Architects and Designers 

Additional maikets are being pursued through architects and designers. Over 500 
designers have expressed interest in receiving product literature during the International 
Contemporary Furniture Fair in NYC. Architectural firms have already specified chairs 
for use in the St. James Hotel, San Jose Public Library system, as well as public 
children's space in a NYC, which included two residential buildings and a school. Also, 
chairs have been specified for the public children's room for New York City's first high- 
rise residential green building presently under construction at Battery Park City. 

• Daycare, libraries etc. 

Direct marketing is being considered to daycare, schools, libraries, doctor's offices and 
hospitals. Bright Horizons, a corporate daycare provider with over 450 locations plan to 
purchase the chairs for their facilities within the next few months. 
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FUTURE MARKETS 

1. Worldwade Distribution - currently a test market is being conducted in Asian and 
Europe through our manufacturin^distribution agent. 

Through the Time Magazine it has been determined that there is significant 
interest globally. 

2. Pottery Bam Kids- 2 chairs @ 60 stores per week = 6,240 chairs per year 

3. Target - 1 107 stores in 47 states (1 chair/store/week = 57,564 chairs per year 

4. Crate & Barrel- 1 chair @ 115 stores per week =5,980 per year 





3a;Tarairtino 

\ These lables. chairs and benches are expertly cut IromsoJt. 
] sturtJy EVA foam - the same material that you 'U fuKl inside your 
athletic shoes. Tlie foain mates thetn comtortat)te, safe, lightweight 
durablo, strong and vvashabie. You'll find that their child-si/G 
proportions Me their strength - each [uccc can support a weight 
up to 300 pounds. Taranlino TaMes, Ctiairs and Benches are equally 
happy indoors and outside. Modularity aJkMs a9 three pieces to 
stack togcihcr. So go ahead, lake a seal, rest )Dur feet stadc them 
like blacks, rnate a sodpttire or create a nan divider. Bench and 
chair patterns are assorted: lor oampte. in a seliing quantiiv you 
\vS\ recove one Uue/green chair and one green/tiiue chair, m only 
distinction is the cokv of the first stripe. 
539257 Taranlinc Bench (blue/green assarted) . 
5392S6 Tarantino Bench (red/orange assortecD 
14x13x10,6 

sq2mp2 S20.oo 
539217 Tarantino Chair (biuc/green assorted) 
539216 Tarantino Chair (red/orange assorted) 
14x13x17.5 • 

s ggrnpg $30.00 
539227 Taranlino T^le (tAje/green) 
539226 Tarantino Table (red/orange) 
28.3x21.3x17.7 

b:Tarantno Stool, (z/i/m) 

It's a pity to sec a bunch ot adults sitting around on little kids' 
chairs. Wc just can't keep the grown-ups oil our Tarantino Benches 
for children. They're too lun. loo soft, too inviting. So. lor the sake 
of our we're introducing this Tarantino Stool. Like the ctAl-si2fi 
Bench, this stod is durahle. strong and washable. But its kxiger 
legs and sophisticated cotars are more annpriate tor the 
over-3-ieel-taBcnNwI. 

S39298 Tarantino Stool tgrayMiiteassnted) 
14x13x17.7 

sq2mp2 $40.00 
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tarantino 
furn i tur e 



1423 Main 5t Millstone NJ 08844 
www.taraniinostuciio.com. 



Museum of Modern Art 

Fall 2002 Gift Catalog 
page 46 





1 CHItORBN'S EASEL - ! . ' ' ■ ^ - - 

Alia KazovBky, 2002 ' ' " , ; / ' 

This easel inspires budding young ailists to,exp 

design includes numerous; built-in features: jcotor^ltrar^cent sliding 'drawers - 
and art-supply trays, yehi^ storage for jMds^t^ drawing ;|boaixls with' 
clips.'and a paper-roll holder ,writh lOp-te^^^ - 
; V': /Independiently h^ght-acljUtal^'to'aoxiim^ of >^'ry^'^eSge8.- ' 

• Madejn the USA of plastic. Simpie asslyribiy required x;^4wj<,16^d. 
Cannot be gift-wrapped;. !.- ' '"■^ • " ■■ - ' 

4^3^$185:06 ' MeiT^bere- $166.50 J ."v ' Jt ^-^V^^ 



. ■ With this design;- Wandera reca^ 
/ his.mqdern touch, using : innovative tec^ol^ 

■ material:- He strives to create,fijRT)tturB piec^:t|^'sBr\«^ ' 
\- ' creation delivers— it may be used W;ia st^^^^ - 

- by removing the top. Besides bwng liexibier . rotating ;»^^ Made ' 
initafy of Styroliix poiystyrene.iuyih x l6'/4*sq..Car>not^;be gift-vvrap'p^^^ 
45498 Blue .45499 Srnoke gray (riot 8r>own)'.,$flO.OT^ i Members. SQabO 

3 STRIPED FOAM CHAIR ^ *% < ' " ' • > • 

• Lawrence and Sharon Tarantino, 2000 * " ' " 

\ This hust)and-arKJ-wi_fe tsani foi^ EV to be the ideal'rnateriaJ 

for.childran^ fLffniture. It is lightweight,- diiritrfe^ixj'coiTT^ tfie human 

forni. and is resistant to riTOisture, drt, and bacteria ^S^^^^^ 

' use.-the two-tone, striped chf^re have a;modular'design\th8t ailows.them.to t>e / 
staci<ed in a variety of fomis.' For ages three t^^ 
Cannot be gift-wrapped; - ~ " : ' --i 

4SS38 Red/Orange 45539'Biue/QrBeri' $80.00 each . vMe^^^ 

4 CHILDREN'S BENTWOOD FURNITURE : ^. ■-' .-* 

Eric Pfeiffer, 2001 . " . V ^ ^ . i-... , ' ■ 

Reiffer took'inspiration from his your>g 'daughtw'vi/hen designing -t 
. durable piec^ that introduce realm.j Noticing 

that ^e alwa^ sat peffcf:«(j on^the, e^ cwt to fwrton-'a stool 

• . vrtth a handle.VThe short,/ound table " 
• the center f or; storing chaJk and ^^^^ 

is more durable than traditional sJate. B^^^ 
% Cannot bie giftrwraK)ed." ^ ^ .•,« ■.. % > ',• »-■" -•, . ' • 
. 44661 .Table. 18h x SC'diam! ilMiOO "i^Member* ;$i79.i0- - u ' - 

45679 Set of two Chairs, each abh x 30w x t rd ' $1?5.00 Members $1 75.50^ * 
. Adcmsnd^shipping charge of $10.00 pet taOte and SiooOqer set of chairs.- - ^ ' 

' 6. CHiLDReN's FLATWAne . \ : y : V, ^ , J . 

Tl^ flat>war8 set offers a sophistic^^ 

1Tie four-piece:set is sure to b^:trea8ured|throiigh Made of 

;p6i!shed Croinargan?*18/tO stainless $teei,.tt^^^^^ 
42569'$37.50 -Membere: $33.75 . : 

6 HOtiSE or OAfiOS ' ' * ~ 

- Chari*8,and Ray Earnea, 1954 ;-r - . ^v: , -> 

. MoMA. Design Coliection * «• ' .^^ f* ► 

The fanied designers' 'picture card/bidding dwi^ have:be<^ - 
*for.aduits and children alii<e. Eye^ (»rd depicb^a fjamiUv^ 
.mineral, or vegetable kirtgdom^.Six s^ts^^ for bultcBng.f' , - 

Charles ahd.RayEames'Design'T.MadeJ ^ .'r 
1671 Small, 54 cards. 3y« x 2>/'^^p!^ Members $1 8.00 7\ \ 
, ; 1«8^Medum (rK)t shovm)^32^s?%V^6^^^^^ ^ •'- 

^■^$2d05;*;-^3^-?;«:.^■''^■' ■ ^. V 



; Qrbup Bercriit. 'ZOO^ ' ^ . ' - , ^ "* * 

•' li:io6ks, sounds.' erKi smislte t^^the reel th!n^^ styled ^y idtchen ' 

' has an electronic 'burnei^ tl^t crc^^^ ' 

fr^ng; and comes with five scerited fopds. The ntioduiar design and'adj^^^ 

height acconvnodate aspiring' chefs age8\tH up^jlliestgye has an'ov^ 

and a hood with hooks for hanging utei^:-!^)^^ 

as in any rrvDderh Idtchen, a dbshvras^ 

accessories, which include, coofw 

' heavy-duty plastic. Requires tWo AA batteries (iiot included}. Simple assembly 
'required; 63h x 44'/2w x i3'//d. Cannot be gift-wrapped. OqM/^ exciusivo 
45516 $185.00 Members $166.50 - ; ' 

/^vaflabfeOc/ober f5. > ' " ' ' ^ .• 

AdcStional shipf^ charge of $10.00 kiia>en:sa^ 



Shop online at^ www.mbma8tore.org- 
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furnitur e 



1423 .Vlain St Millstone NJ 08844 
www.t8rantinostudio.com 



FAQ Schwarz Catalogue 



Fall 2003 
page 35, 38 




I O V (." A I A L O C Li t 



:A AKT TECH GAUiirvOk5E.AA 



•Ai;»?* 1 0 liirl u,i. 823813 lOT-;^ :/ 



' B ATT TBCW MTIJT?i*TRi«lt"5^^^^ 

. c'li. feur paint brushssi cn oirpcdL:? ' 



fi irVy <i iW, t:f*<c«k «ijr ircvi tin ^iM?f*j 
'/.•^ rialv tibcird on'wSc side qrii ary^^ "li " 

-ilh a tuJ'SCdc 7S'3»occ £rt;sct,^ ' 

. (wr rwAen, sadeen ^cxvani, o 

; !D- Sfiiirfeo i^oAm ciuuk: H^^; 

xiiKiuixim d'.cin, otc Ifcjhtvvclglif : ;;3 

hJ2 e rtfty madiiiir ccsi^n iKci 
, :tl^ rxnt I Km- hfirt y*j, fKjckj^ in o 
«rci\- of *5s^ q:«I ihcj-ccn bss '.iJj 

ir.Vn. Ac^ So.'vd ijp. '$60.aa:i^ 
aL'ut<«iDi 821 W2 * '^^ ■ 

" KE&«piiiAMBi aim 
; 6 CMiPKiN-j oia ftAin^ cw^^^ 

A V5»v. itii»y. .'ttry coal. >r.iy 

> art suppiis.dbsA as hand: Cabrfu'i 

■To bco^c, (TKtoE cips one a , paper' 
fKtlW Vtlfti liJO isiJ m'wj ^»^Il•-,;,; 
/tor» 3 ood Bp. 813501. J2W a. 

f ART TABLE. A Itit/M 

;-flh q ■i>3Kboard . surfoccV rircc 



il'il irMilmt ^ ijjA' 

;^,eoa^5 storzce top. A piwcr rol " 
■ hd4at";iSk lA.'kul-^ il-^ 

j AAcBd^i^ berchcs ,l>3>^ lidR ^ji^ 

, 1 3 Dolarod pencil, 9_|JTii»; tJsc»3li ' V|; 
('Nd<> msi.* MrisMv irirt. ly iuirito ,i 

: cro/cns.' Sunsle ai6Cf:«jl'<i''tbai' > 
; -.Wtt^M £2.yj » 2/'A> ».;'lll'.'^i?: i: 




G STRIPED FOAM CMAIR. Sf« pogo 
35 tof chaifi. 

H LECO BUILDING DESK. OiW jido 
is a LEGObulUling ioftoce, Hie 
reverse a writing dc^k lor pluiining 
your dfsigiis oi»d, uin, homework. 
Wood construction; storage bins 
{or LEGO bricVjs LEGO bricks not 
inctudt^l. 821920 S)84.95 ^ 

FAO.COM 
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www.t8rantinostudio.com 



Uncommon Goods 

2003 Holiday Gift Guide 
page 58 



uncommon 
goo( 





A I Foam Throne 

These children's chairs exude so much 
style, you'll want them for yourself. Made 
from soft safe foam that's perfect for your 
little prince or princess, but thick enough 
to support an adult for the occasional tea 

B I Alphabet Soap 

This clever soap turns a bath into a 
spelling bee. With 32 cleansing tetters, 
this vegetableTbased soap teaches the 
ABCs while it cleans those dirty knees. 
Comes with an*'A-B-C*wash cloth and 
an eyXHL set of vowels in a reusable 
container 2 lbs. of soap. Container: 
10" H X 6" Diameter. 

12724 $32 



party. Red and blue sold separately 13" I x 
14" W x 17.5" H. Ages 2-8. 
12877 $60 





Kn t firiger puppets on page 63. oi* 
V s't W\VAf.UncommonGoods.rom 
for mope great kidit rtems. 



SOAP 




IDNliC 




58 1 shop tofi'free: 888-365-0056 
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Chiasso 



Holiday 2002 Catalogue 
page 43 



tar.antino 
furn i tur e 



142!^ Main St Millstone NJ 08044 
www.tar3ntino5tiidio.com 



CALL 1;800;6S4:3570 or ORDER 9NLINE @ chiassoJcom 
FOA M G HAIR * " 

H OLD S \j P TO 300 LBS . 




f. VOICE CHANQER Three choices of voices! 
Speak through this megaphone and'come out . 
sc-unding 'like "a monster, a robot, or a different . 
little kid! Can also arnplify your normal voice. • 
IDurable plastic Uses one'9V battery, not : ' 
inctucted..Fpr ages 3 and up. . . 

8' h X 8- 1. »3(M.0262 122 

I g. FOAM CHAIR Soft, durable, and. - 
washable. It's lightweight so kids can - 
caffV '^ia^ound;:but sirongienough to . 
hold up-to 300 lbs. Stackabte. ^ • * 
18" h X }3'-w x-V* d. #303<)ll2 $85-«ch Select 
5 onJy. ■ ' . 



h. JUMPING jPROG INTERCOM SEt;Each ' 
frcggy rings and jumps when called by. the otf«r!. 
Jcined.by. their X-ft. connecting cord, they •; • ' 
feature large call buttons and telephone handsets 
with coil corda- Durable. wipe-dea'n.piasticrUse" 
-tviro. 9V batteriies, not included. Recommended - 
for children age'5 arKl t^i • ' . - 
Each 4 5fi- h x 51/2" diameter. #301^0327:;. 
S32 sat of two 



I. IMAGINE-THiE 
If UN" WHEN THESE 
GEr UNWRAPPED ! 
WADDLEWUMPS Set of 3 

supremely-simple-tooperate. . 
maribfiette-like puppets team up. 
to improve . kids* hand-eye 
coordination^and vastly expand • : 

. their powers^of -i'TTagirvation It's easy 
tomake Beakly Swoopelo (blue bird), 

■ Embers Pyrolia, (dragon), and * ' - " - 
Pawjetta' Duggerby (dog) walk-fly;- ' 
gesture, and even dance! Each furry, 
friend is J 6" h. For ages 5 and 
up.#30lK)347 $60 (set of .3). 
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**CONSUMER BUYING TRENDS SURVEY^ 
REPORT by Kids Today 

Professional Organization for Manufacturers in the Juvenile Furniture 
July 2003 

Provides 2002-2003 sales statistics for youth furniture 



6 kd. today July20Q3 




Consumer buying trends 

Infant/nursery furniture 



High Point — About 1.4 million U.S. 
households plan to purchase infant 
and nursery furniture this year. If 
households spend as planned, they will 
shell out almost $900 million on the 
category. 

While cribs are the most likely in- 
fant furniture purchase, the Consumer 
Buying Trends survey did not specify 
beyond "infant/nursery furniture.** 
Some households might be looking for 
just a crib, while others might have any 
combination of a crib, changing table, 
dresser and rocking chair on their 
shopping lists. 

With this caveat in mind, infant fur- 
niture shoppers in 2003 appear to have 
bigger budgets than those who bought 
in 2002. Nationally, households plan 
to spend a median of $200 for their in- 
fant purchase. That's $5.0 more than 
the median spending for infant furni- 
ture in both 2002 and 2000. 

Last year, 55% of households spend 
under $200 on their infant purchase. 
This year only 35% of households say 
they plan to spend under $200, and an- 
other 35% are planning to spend be- 
tween $200 and $499. 

Young couples have bud- 

Households that plan to buy infant, gct««i a median of $500, 

. 1^1 while young parents 

also plan to buy ... 



As might be expected, planned 
spending rises with income. Median 
planned spend is: 

.♦$100 or $150 for households with 
incomes under $30,000 

♦$200 for households with 
between $30,000 to $59;99^^ ^ 

*$300cfbrhous4^pldsMthi^^ 1 
betwe^ii $60^000 to $74,999 

♦$4005pr $450 for households with * 
- incomes of $75,000 or moire. t 

In fact, if they stick to their buying 
plans, households with incomes of 
$75,000 or more will account for more 
than one-fourth of infant furniture 
spending. 

Not surprisingly, young couples and 
young parents are the most likely infant 
shoppers. Together, these two groups 
comprise 58% of the households shop- 
ping for infant furniture. 

Compared to their numbers in the 
population, young couples are 4.1 
times more likely to be in the market 
for infant furniture and young parents 
are 2.9 times more likely. 



Decorative accessories 

Walidtor 

Lamp 

Areamg 



203 
16.7 



have set aside a median 
of $200. 

Household heads who 
are 55 or older — possi- 
ble grandparents — com- 
prise over one-tenth this 
year's infant furniture 
buying. 



Percent of households that . 

Bought in^nt/nursery furniture in 2002 




Percent of households that plan to buy infant/nursery 
furniture in 2003 and median budgets 

1.3% 

West 

$200 

1.2% -south $200 













PI 





The budget 

percentage of households that 
$50-$99 
$200-$299 

$500-$999 12 




Plan to spend In 2003 
10 
21 
17 



They are setting aside less than the an of $150 for infant furniture, while 
national median, however. Those be- the 65-plus age group has set aside a 
tween 55 and 64 plan to spend a medi- median of $80. 



Methodology 

Kids Today's exclusive Consumer Buying 
Trends Survey presents a comprehensive 
loolc at the demographics of U.S. 
households that are shopping for and 
purchasing infant/nursery furniture, 
youth/teen bedroom and glider roclcers. 

The information comes from the 
responses of 31,505 households to a 
survey conducted in January. The profile 
of the responding households closety 
matches the demographic characteristics 
of alt U5. households. That, coupled with 
the large sample size (and a response rate 
of 63%), means that the data can be 
projected nationally with a margin of 
error less than 1%. 

Kids Today had National Family 
Opinion, which maintains the largest 
consumer panel In the industry, poll 
50.000 US. households to find out about 



last year's shopping and purchasing 
patterns and buying plans for this year. 
The survey also gathered infonmation on 
how much they spent and plan to spend 
on each product category. 

The sun^ey originally covered 25 home 
furnishings categories. Results for the 
furniture product categories were 
published in Furniture/Toda/s February 
24, 2003, issue. 

The sun^ey did not distinguish 
between the purchase of new or second- 
hand furniture. The low end of each price 
range. In all likelihood, represents 
purchases at second-hand stores, tag 
sales and the iilce. In addition, the price 
data is more or less precise depending 
on the category. It's easy to Indicate how 
much was paid for a glider rocker, 
However, for infant/nursery furniture, we 
do not know if the amount spent was 
only for a crib or for a crib, a changing 
table and a chest of drawers, if 



Terms in this report 



HousehoWsiAllthoselivingtogetherinpTC - 

menibers or unrelated indfviduali;.. 

Household income:Combfined income of all househoW members. 

Median: Divkles the responses ir^o two equal portions; half above and half 

fc)elow the median amount . . ' " \ 

Census regions: ; . V v , ' 

North«ub Main^ Verinpnt,!^^^ 

Rhode island, New York Pennsyh^nia^ New Jersey 

South: Maryland; Deliyare^ West Wr^ North 

Caronn^, South Carolina. Geoigia^HoH^^^ 

Louisianct Oklahoma, Texas 

Midwest: North Dakota. South Dakota, Nebraska, Kansas; Missouri, Iowa, 

Minnesota, Wisconsin, pnois, Indiai^ Ohio, Mtehl^^ 

West Alaska, Washington, Oregon, Idaho, Montana, wycniing, Gplprada Utah, 

Nevadai,Gaiifomia,ArizDn^New*ife '• / • 

Planrto-buy index: A planrto^jijy index of 100 indicates that a dernographic 

group Is pianrting to buy a product in ^ same pippqrtkmias their presence in 

diesample. Anyhurriberoverli^plndicat^ 

productata rate higher^ 
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Consumer buying trends 

Minority infant buying 



igh Point — Two minority 
groups are high on the list of 
infant furniture shoppers this 
year. Both Hispanic and African- 
American households are buying 
at rates exceeding their numbers 
in the population. 

This is especially important 
because, according to the 2000 
Census, nearly one-third of the 
nation's population belong$ to a 
minority group. Ifs also a trend 
that can be expected to continue 
because a large proportion of 
minority Americans are young 
and will be in child-bearing age 
brackets, hi addition, some mi- 
nority groups, Hispanics in par- 
ticular, have historically had 
birth rates higher than other de- 
mographic groups. 

The fast- growing Hispanic 
population is definitely a group 
to court. They are 1.9 times 
more likely to be in the market 
for infant products this year 
than their presence in the popu- 
lation would indicate. They have 
a plan-to-buy index of 192, the 
highest among racial and ethnic 
groups. (The plan-to-buy index 
compares the percentage of 
those in a demographic group 
planning to buy a product with 
its percentage in the populatioa 
If the percentage of the group 
planning to buy a product is the 



same as its presence in the popu- 
lation, the index is 100). 

Not only are Hispanic house- 
holds more likely to be shopping 
for infant furniture, they are also 
planning to spend more than 
other ethnic groups. They have a 
median budget of $300 — one- 
third higher than the national 
median. One-third of Hispanic 
households planning an infant 
furniture purchase have budget- 
ed $500 or more. 

Hispanic households in the 
Midwest and West represent 
particularly strong prospects for 
infant furniture. In both regions 
they are shopping at rates more 
than three times their presence in 
the population. 

African-Americans, about 
12% of the nation's total popu- 
lation, have been growing more 
slowly than both the Hispanic 
and Asian-American population 
groups, but continue to be an 
important market to court. 
African-American households 
have a plan-to-buy index of 118 
— meaning they are shopping 
for infant furniture at a rate 
nearly 1.2 times their presence in 
the population. Their budget 
matches the national median of 
$200. 

Asian Americans, currently 
comprising only about 4% of 



the U.S. population, have been nic group, may explain why According to the U.S. Census, 

grovraig at rates faster dian even their median planned budgets minorities are defined as anyone 

Hispanics. Their higher incomes, are also the hi^est, a median of who is not a "non+lispanic 

the highest of any racial or edi- $325. ^ White.' 

Median 2003 budgets Infant plan-to-buy index 

*1 00 means the group plans to 
buy at the same rate as their 
percentage in the population 
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A plarhto-buy index of 1 00 indicates that a den>ographiic 
group Is planning to buy a product In the same propor- 
tion as their presence in the population. Any nun^ber 
.over 100 indicates that^ groiip plans to buy a product 
at a irate Hgher than th^ presence in the poputetion. 



Infant plan-to-buy index, by region 



African-American 



Northeast 
148 



Hispanic 



100 



Midwest South West 

89 129 133 

mm^mmmm^< m:m mi^. ^^^^ , ; 

317 141 310 



*100 iTieans the group pjans to buy at the saihe rate as their percentage irt the popuUitiorL 



The luxury infant market wn^ buying irt^ntf^^^^^ 



"Luxury infant is defined as $500 or more.* 

iigh Point — Almost one- third of 
households shopping for infant fur- 
niture this year are looking at higher 
price points — that is, households plan- 
ning to spend $500 or more. More im- 
portandy, luxury infant purchases will 
amount to more than $630 million — 
accounting for 71% of the total 2003 
infant dollars. 

So, who should retailers target as a 
luxury infant consumer? 

Those with incomes of $75,000 or 
more account for slightly more than 
one-half of 2003 planned spending at 
luxury price points, while households 
with mcomes of $100,000 or more ac- 
count for 29%. 

Education and employment, which 
are often in tandem with income, have a 
dominant role within the luxury infant 
market. More than half of the women 
and men shopping for luxury have ei- 
ther a four-year college degree or a 
graduate degree. And, nearly four-fifths 
of the women shopping at luxury price 
points hold down full-time jobs while 



Luxury infant : 
aceountsfor 



71% 



30% 



ofall2003; 

irifant 
purchases 




dfall:2003 



♦ Ove'rone-third of Hispanics virho are purchasing ihfehtthls year plan to buy at the 

- high-end, ■ 'f, ■ /;;-^';':'->: '' ■*•-•;♦■ 

♦ AsiahrAmericans plaii to buy luxury infant at a rate 2 times higher than their 
pre^nceirithepbp^lation^ ,.' ' J , ; V' ' 

♦Only 8%pf African-Amenans plan to luxury infant thisyeari 

♦ Over half of luxury infeihtijuyers have household incbrnes of $75,000 or more. 
♦Alrnostone^thirdofltJDWiyirijfi^^ . 

more., ' '•/* /' ' ■' 

♦ Households.in the Northeast a^^^^ infant atii rate higher 
than their Southern and M 

♦ Almost three-fifths of luDW 
♦Almost 6ne:quarter<^lu^ 



another 8% have a part-time job. 

Regionally, households in the 
Northeast and West plan to buy 
luxury infant at a greater rate this 
year than their midwestern and 
southern counterparts. 

Two minority groups are also 
significant luxury shoppers. In 
fact, over one-third of all Hispan- 
ic infant purchases will be at the high- 
end this year. Hispanics plan to buy 



About half of luxury inifant buyers live th^' large metropolis area, with a 
population of 2 million or nTOra> : : ^ ; ^ - v' ' ■ j ' ; 



graduate degree. 
♦iFour-flfths of luxury infant buyers have internet access., : 



luxury infant at a rate 2.5 rimes greater 
than dieir presence in the population. 

The smaller but fast-growing Asian- 



American households plan to buy at a 
rate 2.2 times greater than their pres- 
ence in the popularion. Jl^ 
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Youth/teen 

bedroom furniture 

High Point — More than 3.4 million households plan to buy youth and teen 
bedroom furniture in 2003. If these households spend as planned, they'll add 
neady $3 billion to youth furniture coders. 

Most of the households shopping for youth bedroom have kids that are 12 or 
under: 

4:/ % have kids between ! jand 5 
4t-^i»t faavekids between 6 and 12 
>;>% have kids between 13 ^nd 18. 

Nearly three-fourths of the households planning to buy youth bedroom this year 
are between the ages of 25 and 44. In fact, 44% of them are young parents. As 
might be expected because of their age, the incomes are also lower — more than 
one-half have annual incomes under $50,000. 

Nationally, households plan to spend a median of $300. By r^on, households 
in the Nordieast plan on spending die most, a median of $500 and households in 
the Midwest plan to spend the least amount, a median of $200. 

As widi infant furniture, the planned spending amount mig^ be for one item or 
for several. The amount being budgeted for youth bedroom rises with household 
income, but not until household income reaches $100,000 does the median budget- 
ed amount hit the $500 mark. Only 16% of households plan to spend $1,000 or 
more. 

Minorities are excellent prospects for youth bedroom. Hispanics and African- 
Americans both plan to purchase youth at a rate two times higher than their pres- 
ence in the population. The median budget for Hispanic households match the na- 
tional median of $300, while the median budget among African-American house- 
holds is a bit less — $275. 

Almost one-third of youth bedroom shoppers are dual-income homes with both 
spouses working full-time. This translates into time-strapped families with higher 
incomes — two-fifths of dual-income homes shopping for youth have annual in- 
comes of $75,000 or more. $if 

Percent of households that ... 

Bought youthAeen bedroom In 2002 27 

Plan to buy youthAeen bedroom in;20^ ^^,/:j^^^_^S2ll^'y ^-s ';; J^.;- 
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Chairs that swivel, rock, glide 

High Point — This year, 2.2% of U.S. households — more than 2.4 million — 
plan to buy a chair that swivels, rocks or glides. Tliis translates into potential 
spending of nearly $1.5 billion. 

The most popular price points fall between $300 and $599 — almost half of 
the households shopping for a glider rocker this year plan to spend in that range. 
In the West, where gliders are more popular, pocketbooks are opening wider. 
Western households plan to spend a median of $400, compared with the national 
median of $300. 

Gliders are frequendy associated with the nursery. But the Consumer Buying 
Trends Survey reveals that only 10% of households that plan to buy nursery furni- 
ture this year also plan to buy a glider. 

In fact, two-thirds of households planning to buy a glider rocker do not have 
children. Some, perhaps, are expecting their first. 

Grandparent buying can also account for some of this phenomenon since more 
than one-third of households planning to buy a glider rodcer are 55 or older. An- 
other one-fouirth of this year's glider shoppers are between 45 and 54. Older 
households plan to spend more — a median of $400 for those between 45 and 64 
and a median of $350 for those 65 and older. 

But the highest plan-to-buy indices are for heads of households under 35. 
Those under 25 are 2.5 times as likely to be shopping for a glider than their num- 
bers in the population would indicate. The younger households have smaller bud- 
gets, however — a median of $100 for the under-25 crowd and a median of $250 
for those between 25 and 34. 

As with other kids categories, Hispanics are likely purchasers, shopping at a 
rate that exceeds their nimibers in the population. Hispanic households ^ve a 
plan-to-buy index of 1 1 7. 

On the other hand, African-American households are not likely to be shopping 
for gliders. Their plan-to- buy index indicates that they arc 15% less likely to be 
shopping for a glider than their numbers in the populadon might suggest. White 
households are slightly more likely to be shopping for gliders than their number in 
the population (a plan^to-buy index of 102). 

Sli^dy more than three-fifdis of glider shoppers have Internet access. $f 



Percent of households that 

Shopp^forgliderrockenini^^ 3^ 

Bought glider rockers In 2002 2.0 

Plan to buy glider rockers in 2003 ^ 2.2 . 



Percent of households that plan to buy youth/teen 
bedroom in 2003 and median budgets 

2.9% 

3.6% " 

West 

$300 




Percent of households that pian to buy glider rockers 
in 2003 and median budgets 



2.3% 

West 

$400 
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Personal Shopper 



Lounging on a Jelly Bean, 
With a Little Bounce 





SOFT gummy matcriali the latest 
bar stools, chairs and toungers, Often 
tb«y hxdt aad feel more like Jujubes 
than pieces of (uniiture. Even tbougli the 
(orms here are modem, they depart from 
the hard edges of midcemury modern do-' 
sign, "i don't like molded plastic; it looks 
too machined." said Jeanne Scandura. an 
architect in Philadelphia who prefers softer 
surfaces. lo that vein. Ml. Scandurahas 
raadepolyurethanecube^padnopls,^ 
which have the (eel of a'smooib rubber ba]L 
' 1 . A chair and ottoman by Andrea Valentini, 
a designer in Providence, R.1, fit together to 
become a 3&-tQcMtigh poiyurethane foam 
egg. The Egg Chair, firm yet comlortable, ts 
$325 at the MoMA Design Store, 44 West 
53rd Street, or at 81 Spring Street (Crosby 
Street); www.momastore.org or (800) 793- 
3167 (late summer deltvery). . 
2. The ueti^omed 32 Stool has a polyure- 



Lots of choices on the 
softer side of modern; 



thane foam swivel top. It is avaiiable'ln two 
betghu (30 or 25 indies), four colon (yd- . 

' low, oraa^. pole' blue or dark gray), with a " . 

' square or.rouiid seat, for a total of 33 pern^tt-' 
tatidns.Th^anS21>e«difrbiii.Bh>Dot: <^ 

' (fil2) 783^1844 (September delly«v). ' ' 

3. The Eva chair, by Lawrence' and 9uuin 
Tonmtino, designers in Miilstohe. N.J., is for 
children 3 to 6 years old. U is 1 7 inches high. . . 
made of poiyurethane foam and caii be used ' 
tndoors'or out ; $80 at the MoMA Design 

•Stare. ■ • 

4. A cube on rubber skateboard wheels, by 



Jeanne Scandura, serves as a table or a 
stooL It Is made of translucent cast potyure- 
ihanciothreeslzes: I2by i2by ISinches • 
high ($530). 15 by 15 by 18 inches ($870). or . 
32 by. 15 by 18 inches ($1,260). In red. orange; 
gnwn. yellow or piirplc from Float : <■ 
(31S) 41M122.orwww.Itoatland.com. 
S. The Kusb Lounge, by Karim Rashtd for 
the Italian company Zero Oisegno, has a 
steel frame and poiyurethane foam cush- 
' ■ions, which come in while, light blue, yellow 
Voraiqtlegrcca. The chair ($1,500) works 
«<wtdoon ais well as uidoors. A Kush side 
chair Is $S90, and a stool is $450 ; extra cusb- 
wns are $75. From Totem Design, 83 G rand 
Street (Wooster Street). 
C. The Sculptural lounge chair by Andrea 
Valmtini ($1.2S5), is soft picather on an iixm 
base. A throw pillow in the same material is 
$150: w 
- (401) 4S7;71»1. 
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So Young, 
So Stylish 



Lad yi 
, - . - 
m iikr ihr hone RanSn ilupbyios Us linuipier duUhuuar *nd 
tandy-cubrrf djiirltu. 
'I1t»ycw, brhxlpieaiycifeaaipiny. UatrtbaaadmcadcwCBcnutd 
imnafactcTfT* nixmrd up here wilh cutd xk^ iht uwMrj ctjrkrl, 
u) jS-Uinr hiitti in ICFFii liiftw bistunr. 

"Thm wm » nBoy oC «s. I «a> • Uuk acnaa iboot ibc conpett- 
tioa.- tas* ManOel CEO vi VtaaMpta>iaie>i Busut Toyv Hr oeeila't 
haw Murricd: BkiunK todkt U ddi|{hi ibb yew «u a 
Uoan cttair mdr oi bnebt tnini^occtr htSi, df 
I u)tneil by Uniiiiu braibcn Frmaado and Kimibcflo 




me iHqm Utr do^^mwr nttocum 
iJxjps — lo aeirdi uut Utc Ust uT the 
ncv iron berr ind mbntid. The 
crowdi pruwUtK (V vau lacob K. ia- 
vit* Coovrntiun CnUrr pMi dlle if 
tcT inie of iJkk lulian kJtrtim and 
ibr blot in UcJuisi; (ha* rear also 
paMcd a towtr <a( ptnl-«in ilripMl 
ittckisiS dwin. Ifiuwdoccnt ubb - 
■taped b'kc jpo-jria in bot pioii. gtatift. 



chair from Dnuiurk with (CulplanJ 
back.'^iUl shaped like i wishbntie. 
*Ki4v' furaitutv tt fuaSlj catchins 
U DU _ up with the ml id caairtapomy 
tun EhaditD'* chain UwtMMk.' «en. U'a abuut lime' uid David 
Sbcarer, as owner ol ihc tw traa^ 
ivtiiitK Tiilcra bdnic titnuihiBca ipUenes in UNrxr Mstbaltan. HOfT a 



... uurlDrUdi.' 
niaated is a primr euaide oftlv new breed of nmbcinrm cater^ 
tu Ibr huomim jmlb Mwkcl: He Iw ma Uw fabOE. ani k't wskr 



EYE ON DESIGN 



Design Talents Aimed at the Mini-Market 




A former an dolcr, he h mvtwd Boxart 
m 1S96 after hrow^ t toy iair with hb . 
miie. Ddibie. then a burcr (or the educa- 
(kwai tojr duia Zany Brainr- He was lul , 
iniptc*3«d with what he saw and wa» wtre 
hit artitt tricndi cottld do beilei: *t ieai> 
bed we kaew lOffle of the biCBHt taietiU 
aaid. "Why adi then far 
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tnHrwing ruhoer 



ttaited pradudnf htslKiensi and 
- a jtdc-itH&faM asd saarioMtics. no 



boikliwMtKU a i , 

KaptBle atora^e table* ia the laae Day 
Clo colon as bat year"* chair*. 

Thniw in such raeces as the red 'Boia*' 
aoccer-hall chair by die Canpua biodt- 
crv -KnockOa Lanpi' shaped like (low- 
ing bowtinf pins and a tahfe with • tcMm- 
tUe creca or onnse Up br indailriai 
dnifner lad> Owens, and • "nip dock' 
with a diBrreol ttsagt for emy aeeond 




ac. with tU ae^OiMOlh dkfiag wril 



the cenlmprcad of Its QnMnn oia- 
lofue. He backed anotiw wtmer last year 
with a coJorful lianshKent Kapstde chair 
(or auiat mi stowing and a chat vt. 
bothbyd ci igipowciboiiaeKariniRaihid. 



UaofcL •«k tra^ facBew Ibc Mrid wiB 
be a better plate d duUrcn and adiJU 
alike are ntrrottBdcd by tboufbtfii] de- 
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frttn fattycT* before 
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CmriMiphanfiacfileahlK , id iheiDMd>rQpea.*-CiI said. They couU 
IVople undcraltmate Udt and nake add casters and dra| (hen amand lake s 
eutooaiy. (iBylhitip lor them.' uiil ibeir ti^' j 
an tot; Roberto CiL a iradoatr oi The coUectkn cao be tecs on his Caaa 
Uarvaid'* Sdwd of Architecttue and iOds Wcfa site (awuateiidlaLona). and' 
Otsicii.*IUyUaiialachiURo'»iaiaMia sooie d lb* piece* arc atrady «ald 
and i wdcn a n d bow ihey piai^ how ibcy, ^ ihraatfi Ibun Deaia iwmiJoltm4» 
ak and bow dKT naa They Ukrittip svwm) and Um^ the Uitwtn id 
rffades Madera Aft ' <W(M47-6G62 or nm 



te when sonMOe «U on it It wu 
dwwii br Toten UX. a Bntiih 
atmiate of (he New Yort-taaed 
" ' _ .IXC 

Kids will nake « bcdia. „ 
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Soecen itewatable tCFF banettaicd 
aol cady by what sells, hut to.wliua. 
' Cetttncaixiii(romainiiaeuiiiihcip«.-afrie» 
a particvbr cachet Shaioa and Uvrrcoce 
'Ihrastiiio, a New icney btnhniKl tmd wile 
; aichUectitrd uaia tqriac their bod at 
. dnitn (at ebtUm lot (be fint diiie, 
bick3r. ;EVA DVA (ii.«nMwrfi».«var). 
their new line d atackinx chsirs and 
bractea made of a nibbcry U>m nan 



Ql^aipt. was lapped both by Mo&U ud 
<he San hanciacu Moiciun hWorti A>< 
t» beieatSRd in their cstakcitn. * 

*F:ni Unr out. MTt hit the jatrkpiii.* *aiil 
Sanaa tkraathao. 

Other chik^-sixr (reaiam at ^ h^; f iirr* 
aAKaicd-downvenioo ISSOduskMhr 
WbhbweOair by Danish tnauer Hans J. 
Vfrsnct nauwtactiared by Ori Hawen « 
Sao lmmmxa>ikttntin.dit. ' ' i 
a EcD-(ric»]|y hcanhag chair* that hxtk 
like tcraatoca, pean and louky {aces by 
Eaiy Bean ol San -Faaci*a>; (rw)K 



a "Eeny. Mecoy. Uioey and Moe.' a pasid 
qnutot iraditkaalh itylcU chair* uw<t 
lor kida Iron Ldand InteraaUooa) u( Ana 
Aibuc Mkh. (Iciaod'* prcskkst. Tin 
Kormo, can* iheo *the kind «l duln Ulat 
Martha Stewart ntgbt have wasted I 
ahe'i) found (hem at • 0iue alF , 
(80O<S»-7S10). t 
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TAKEASEAT 



No one ever bothers to reinvent the wheel, but chairs 
are another matter. the new CVA C^A Child 
Chdirsi. for euntple. Made of tfie same soft nontojiic 
foam used in athletic mats, tfwy came in vibrant coiors 
and can b* staticad tike ovarsiza blodis to creata fre«- 
form sculptures or ssomatnc room partitions. Available 
in 12 color combinations, including orange-red, ^een- 
bluc and yollow-gray, the chairs arc designed for 
children ages 3 to 6 but are supposed to be sturdy 
enough to hold adults weighing as much as 300 lbs. 
That might t)e a Ughl squeeze. 
IKVtKTOiis Lawrenca and Sharon Tarvilino. 
ToronUno Furniture 
MWUBamr now. S80a chair 
TO IXARN ttOtic wwwLOvadva.com 




UNDERCOVER 



Are you having a love-hate affair with your 
' btankets? Do you throw them off at ? a m. 
because you're too hot and then desperately 
cocoon at 6 a jn. to warm up? Partiapa you nMd 
Outlast's new Adaptive Comfort bedding. It 
introduces climate control where it coonts- 
under the covers. The piUow.matfavss pad and 
duvet covisr lodk quite oonventionah-boring 
even, as ttiey ooma only in wtiilB. Bui each is 
sewn wim a layer Of tiny capsules, caued 
iharmaeuies. that absorb; store and release 
heat as n e e de d to regulate temperature. A 
version of this.'phaso charaa' material, 
originalty developed for NASA for use in 
astrorioutgloves, has appeared insM boots, sU 
helmets and other cold-weether gear. 
IKVCKTOR outlast Tec^oUmes 
AVAUIBIUTY Now, $20 toilOO 
TO LDUIN MORC www.outlastcom 
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moments and personaTities that, according to Branzi. 
demonstrate an organic relationship between design 



This is reflected in the products selected by Micholo 
Zini, an expert on the design of community and 
children's spaces, after nearly three decades of 
collaboration between his studio and the educational 
services of Rag^o Emilia (a reference point for 
eduction research centers ^ over the wortd). The 
selection included obiects thai are historical landniarks. 
such as those created 1^ Bruno Mimari but also more 
recent products, furniture, toys but above all everyday 
objects conceived to adapt to an increasingly complex, 
nomadic family lifestyfa represented perfectly by the 
PlumcaJ<fi Kids collection by Terry Pecora and the 
inflatable objects by MCA & Partners. Tha category of 
objects is unified by a curious factor that of beng 
created by de^ner-moms and designer-dads whose 
experience with parenting has made them aware of the 
serious cultural gap that exists in the sector of products 
for children. And there is also another shared factor, 
though a less positive one: these products have entered 
and exited production catalogues rapidly, and some 
have never been manufactured at aH 'The de»gn for 
the inflatable pouch -says Eliana Ixrena of the studio 
MCA & Partners- even dates back to 1 994. (n that 
period we had produced a series of exhibitions on 
childhood for 'Abctare il tempo*: the first was on the 
concept of a fluid room, or the idea of an organic, soft, 
welcoming environment, the oppcjsite of the rigid, 
orthogonal approach connected with the reasoning of 
industrial production: the next show analyzed with 
reference to different cdlural traditions, the possilMSties 
of holding and transporting cMdren against the body, 
something people were not as aware of in those days*. 
Now the pouch will be produced by Prenatai: in the 



la quesli pagina: in iHow U flanopio flfloSabDt Air VUir d MCA ft 
Partnsrt chs MtJ wi wPa pro duit o n a Pwoiial, jotttn di yiarfl tori 
p*r tsurt oilitxttD tneiHi b tciitia; la basM, la tadla En thn di 
Tarantiw Funmitiira. Ntlla pafioa acxams: ia alto. II eidcle a n 
bicchitra in ptastiea datla ealladoiia Stank Raalily dlstinata da 
Pli!!i|i|M Stuck par ta cataaa di na^oxi amaricana Tn^at lo bassa^ 



Qaigafl aan Taiti Pecan. On iMs paga: abova, tha inflatabia Air Wner 
psuch by MCA & Panners now to be (xjt iriu pradudion by f^a^^ 
with lanis opennQs for usa in tha watK bdow. ihi 
Evi Ova dvir by Tarantino Futnibtfa. Facing 
' page: abiNa.iricyc>e and plastic cup from the 
Stuck Bealiiy collaction bf R)iltppa Staidc for 
dia Ainarican tattf tfiaiit Taiflac bakw, ttia 

Vicavena fina daiignad by Unnta Boaoii 
and Elisa Gargan wthTarri Peran. 




AVAILABLE 



copy 



11 



taranti no 
furn i tur e 



1423 Main St Millstone NJ 08B44 
www.tarantino5tudio.coni 



Casa Deco 

Fall 2002 
"Design Aus Den USA" 
pages 30-32 



4A)2 

"IWOHNEN 

■ design 

iLlFtSTYLE 

OAS M«GA^IH (UK tKIf«rjAllONAUS If.'llBltUK 





CASANEWS AUS DEN US 



TEAMWORK IN NEW YORK 
Der .Ughttank' tftemt an einen 
WKScrspcichti wit sie in den USA 
fiberal) zu sehen sind - audi auf <len 
Gebauden von New YwIl Er leuchtet 
zuni eincn von Innen heraust zum 
andein wirft ei cinen Uchtspot auf 
den Boden. Oesignt wuide die Lampe 
von Alessandra Dini. Die geburtige Itali- 
cnerin gehSn lum Team . New York 
Works', einem Zusammenschhiss von 
Architektea Fotografen, Designera 
Graftkem und Kunsdem. NYW wurde 
1 996 aus def Taufe gehobeo, als Ant- 
wort auf den urbanen und kulturellen 
Koniext. in den die Grtinder aus aller 
Web lunstnkatapuiliert wurden. 




RiTURISnSCH 
Laughim^ Loving, luscious living 
Ladien, Ueben, sinnlid) leben - 
so bringt lushPfe die Quelle 
derlnspirationaufden 
PunkiZuraktuetlen 
Koiiektiondeskalifocni- 
sdwn Oesignerduos Daniel Stotler und 
Roz Hayes gehfirtder .Valentine 
Oiair'.Weder Champignon nod) Ufo 
regten zum Design des Schalensesseb 
an. Die Initiatziindung geht auf das Bild 
etnes Wasserf ails zunid. Def spacige 
Sessel sdl Assoziationen tu fGeBendem 
Wasser wedsn. Die Polstenmg besteht 
aus unveff ormbaren Pt^ywethan. 



; -'^ i n ' l-WWW NYVVORKS.COM 1 



LUSH LIFE' '. . . ■' 

672 5. AVENUE 2V» 7 N 

LOS ANGEUS/ CAUFORNIA 90031 . 

VtfWWLUSHUFEDEStGN.COM 




EIN KINDERSPIEL Lawrence und Sharon l^rantino haben die Kinder entdedct: 
mh . EVA OVA ' launditen sie erne StuhlkoBektian fur KidL DaM 

cine Neudefinitioa denn was sie bei ihier Red«ei«dietm 8er^ 
entdedctea $ulliesienidnfufriedeaVftid),buntuiidwitzigi^^ 

cs zu erf gatL Heraus lum m wasdibarei stapdbartr StuM aus stabilen 
SdiaujmtofL Das Leidngswiditeignet sidi zum Spieten fur Orinnen und Orat^en, 
der Sdiaum ist feuditigkeits- und sdmutzresisttnt Ruiandilisdiesind bi Arbeit 





BANKGEKEIMNIS Peter Mann UJt nidits von M5beln mil etner kurzen 
Lebensspanne. Er glaubt daran, dass sid) die watve Sdunheit eines Mdbebtudcs 
erst im Mter und nad) jahretangem Gebraudi offenbarl Geni^ dieser Ptiilosophie 
prisentiert sidi die V-BaiUt in elementarer Eleganz. Die Batken der .V-Bendt' find 
zur Mine hin abgesdvagt und bilden von der Seite betradnet ein V. Mann venwn- 
dete Stahl und rnassivesVV^bnisshob. das er wegen seines sdiQncn Sdnfcol^^ 
tons uKl der StnikturaussuditcWer sdxm einmal etnem Blidt in Donna Karans 
Gtsddft DKHY am west Broadway geworfen hat, wird sidi an die BSnke erinnem. 
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PRIVATE INiTIATiVE 

In fS77. at the lime oi its tounding. RISC 
wa&r:«pondipg Ic widespread discussion 
stout the nccc tor design education based 
on drjiving and teaching the princialcs of 
art for tndustfiol app(ic:3tion. The RhcCe 
Island General Assen^bty passed RISOs 
Act o1 Incorporation on March 22-11 days 
oftcr the state completed a year-lcrg 
study on whether Rnsde Island should 
follov/ the load of Massachusetts ard 
mancate industrial arts edjcation in the 
puWtc schoott. This delailod state docu- 
ment reports on curncular initiatives m 
turope and elsewhere in the US. and 
«inpttalically notes that the intended goal 
is not to teach spccitic trade s<ills. 'V/ha: 
■s de;ir»d (insiaad] is scrtt system tha: 
will teach the arts, which underlie many 
industrial occupations," tne repor. stated. 
This v/oulc be achievec by providing 
instruction in drawing since it was consi- 
dered the 'inci&pensable aa&is' tor under- 
standing art. design and visual concepts. 



alonq with providing 'workshops as a coor- 
dinate branch with the mental training in 
:he higher qrades." 

Jrtlike Massacnusetts. the state of Rhode 
Island chose (o stand back and let this 
ini:iativc be tested in (he private sector. 
T.nis hands-otf approach tc state funding 
lor education was not new; indeed. Rhode 
Island had always been slow and late to 
commit to the ides ol publicly funded 
ed jcation. A state board of education was 
not created until 1870 and it was not until 
303ut 1872 thai the state had full/ lunded 
"free' public schools. Thus. RISD was 
foundtd on private initiative in pari 
because of oariicutar local conditions 
that relied more heavily cn philanthropi: 
cflorts than state funding — a fact that 
is one ol the keys to RISOs longevity 
and success. 

In the summer ol 1878. as RISD prepared 
to open its doors lor tne lirst time, a :hree- 
member planning committee — lounder 



Helen Metcalf. General Assembly mem- 
ber Claudius Farnsworh |Aho had just 
completed the above-mentioned study! 
end arcTiiteci/draftsman/'education acti- 
vist Clifton Hall — based its curricjlum 
er. the model af its Boston neighbor, the 
Massachusetts Normal Arl School. The 
RISD mission statement, probably written 
thai same summer, distills '.he visisn of 
a design school advocated by Normal 
Art's headmaster. V^talter Smith, prooasly 
the most important champion of design 
education in the US al the time. It stales 
that RISD's mission is; 
'Pint. The instruction ol arJsans in crow- 
ing, painting, modeling and designing, 
sc thai they may succcsslutly apply the 
principles cl Art to the requiftrntnts ol 
trade arc manufacture: 
Seccno. The systerraiic training of Stu- 
dents in the oractice of Art. in srder that 
they may understand its principles, give 
instrLCticr. to others, or became artists: 




qU»s bOAi by Toots Zynsky '73 
GL I vase by Will Prindle MIO '78 
\ Horvcsi !t l203\] scarf by Jeung- 
Hwa Park MFA 00 Tt i baihronm 
with moveable waits by Kuth- 
Rani^'i Arrhitf cts {Byron Kuth 
BAR '86. Liz Ranieri BAR '861 1 
^A-OVA loam chair by Tarnniinn 
Furniture ISharon Tarantino '80 
TX)I lek yellow flold necklace 
by Seung-Hae Ue HFA '98 JM 



Third. The gerwra! a:lvancement cl public 
Art Education, by the exhibition of works 
of Art and of Art schoel studies, and by 
tecturat on An and Itochanical subjects * 
ADOPTING IDEALS 
Thfse ideals are an early example ol a 
critical rttprral influence that RtSD 
assimilated and adapti>d Icr its own use 
— and ha« «ince upheld for <i renu:ry and 
a quarter. But wherK do may ccme fram 
and what do tlw^y really say? 

The key wore in the first point is 'artiun.' 
Smith identified tlie ditiMn «> the ided! 
artist/designer, wineune wlio lepiUMnlk 
tliL> union ol :he ttand. the tool aiRl ihe 
cieattve mind. RISD ha» nev«: changed 
ihii firii ot^iii-e. 

The key concept in the second point is 
studio and shop oractice as a means 3I 
understanding principles of art. Smith 
was emphatic about the fact that shops 
were for instructrcn. not cgnstruclton: they 
were for teachinq 'thinkinq makers.' 



The key idea implied in the third point is a 
united school and museum. Although 
(tie museumj passively teaches by ■:»■ 
antple and thrcugh the display and 
preservation 9f eclectic records... while 
the school actively instructs, the twc are 
seamless.' Smith wrote. He preferred the 
mceel oi South Kensington to the Britisn 
Museum, a difference he likened to that 
between an egalitarian school whcc 
everyone coulc go tc be educated and a 
lomb. He saw a coUcction as an integral 
port of a living' school. In the 1E7OS and 
GOs. there was no separate room al RISO 
specified as a museum, but the sct^l 
displayed casts of great works of arl and 
other exnibitians throughout its studies. 
T»is changed as collecting praciicvs 
changed in the US and by the iB9as RISO 
.lad cecicatcd galleries in its first perma- 
rtcn: hem? — the Waterman Butldirg — 
to centralize displays. 
At its Iccrcing. RtSD s icea a'- a museum 
'^as identical with museum and coilecting 
graciices across America, csaecially Inase 
3( the many school/museum combin- 
ations that sprang up after the Civil War. 
As ecccation historian Joyce Lerimann njs 
Shown, hcv/ever, lew oi these emst todir/ 
Mca-jse of tensions between line art 
museums and schools that arcse in tne 
early 20tn century, in tandem with new 
Ideas about the amsl as a genius, not 4n 
artisan. RISO has its tensions in this regars, 
loo. but It is remarkable thai it has dealt 
with this productively through a tlembte. 
adaalive. layering approach to change. 

this aooroach tn^: RtSG «har*« wish 
Ihe very disciplines it teaches; art and 
d^^ign invclvp crfative pruce^, whir h Of 
it* very .nature requires thoughttut. pm- 
dtirirvfThangr over limp. Rl^iO'i longevi- 
ty ind uniquem^s are due to tne procps; 
by wt^ich each MKtCM^.vfl wave of stu- 
dents. tPACh#r<( and ndminislraiors h.is 
built upon a fajndation and adapted tn 
changing limes without erasing the .lasi. 
An attic can be locked to kees oui tne 
prescni. but il can also be a means cl 
preserving the pas;. This can be a gaod 
thing oecause you never know when you 
might neeo to rummage. 



Aency Ausf m a an irOtprndrm Jrwan nuranun 
wtw tnt> htusta u; fUSCtitn! folr. cni '1 />ri:m^ a 
OMi eni.iurd Industrijliialion diid ih« t jn9i,«<|f 
w! Alt «nd Oe;>ii|n; A Z*V! Study «l tliv M^.^H1H1^ 
of Oesijn at RISC: iS77-tt77 •>» jrlietiHiMae- 
(rtf /wi a i«ni>Mi'r p»e>«riif3.-iw» <j'wi e! Mie 
FiunOer s Oey »'cr jm nM on Mann 70. mj « 
tkfffSOAbcMerwin. 
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Kidstyie 



By Amy Garbar • Photograph'^ by Bdw»rti Aadeo 
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TiCKfJEO RNK Heavy-duty plastic vvorks well at 
an art table. The Container Store. $6. 




PUPPY POWER This charming cutout wil] have 
m6 artimal lovers barking for joy. Ikea. S20. 




BOTTOM LINES Two-toned foam furniture Is 
lighiwetght and portable. MoMA Design Store. S80. 





ROCK ON Toddlers will love rocfcng and relaxhg in SHEEB MOONESS Retro style conpfenents a hip srrowAWAYS Srnpie stackers are a great space 
a cool vinyl chair of their own. Baby X. S265. kid's playroonri; .The Terence Ctonran Shop. S34. saver. Educational Furniture Inc., $190 each. 





3 BACK This Sleek Chaise longue folds up into 
a cute cube ottoman. Umlxa. $1 00. 




COZY CLASSIC Plush padding creates a perfect 
place for reading. Pottery Barn Kids, $129 




BALL' BBitfttgOS Oj^r 70 foam "cushions" form ' J 
this versSta 8CL^pturel^ 



SITTING PRF 



The newest designs in 
kid-size chairs are fun and funky and add pizzazz to any space in your home! 



Ci-iMO DECcKeSR - JANU-'..RY 200G 
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soft & hard wares 

THE LATEST AND GREATEST TOOLS 



1 



SMALL-SCALE DESIGN 

Even vour clients' kids deserve ovem de- 
sign. That's where EVA DVA cliildren s 
furniture comes in. Developed by tlie 
architcct/desij^ner team of Lawrence and 
Sharon ^larantino, the chairs, tables, and 
benches are made of soft, nontoxic foam 
(think flip-flops and mats) which makes 
them stackable ... and strong. Available in 
12 striped color combinations, such as 
()^ln^e red or yellow-^ray, they add a 
touch of kid -like sensibility to the office.ii 
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SNUG FIT 

Logitech's latest moiicls of ha mis- free head- 
sets have comfort in mind. Designed to look 
pood, stay put, and be comfortable, the Alubilc 
l£arbud Premium headset is f€>r "family con- 
nectors" (as opposed to the teenager and road 
warrior versions). It comes with soft FlexLoop 
cushions in four sizes for a comfy fit. and 
includes a discreet, inline omni-directional 
microphone. It also has a multifunction switch 
to tiuickty answer and end calls, and a cabk 
management system so you can take it with 
you. There are four versions to ensure compat- 
ibility with most mobile phone models. S 
MoMe Eariiuf Premium beaJtet. 5i9.9f. itoo.3jt.771;. 
fi?xtrBf.hgjlt<cb.tom 




SOUTHWESTERN FLAIR 
We bet you still have a boring magnetized 
box on your desk to house paperclips. Are we 
right.^ .Spice up your workspace with Topdcq's 
Mr. Cactus, a ? x 2 14 -inch rubber magnet. The 
Iwrst part? No u'atcring required. «? 
Mr. Ctntui. Sif. S66.Sj6.xtoo. vti-^.taptk»f.com 
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kids today 

l^ay 2003 
"Products on Parade- 
page 77 





SPELLING 
^BEE 




TlMSpcning BMTnvelSag fromPodcttsof Lramlng 
f eaturts plush. pulUna tettm for ipcOing (un. 




MjyjOQJkMstoday 77 

Products on Parade 



ofwaO art with 
thcMfour 
illustrations 
printed on heavy, 
faminattd paper. 
Tba prints fit a 
standard 11- by 14- 
inch Aim*. 





Tarantino Furniture is releasing the EVA DVA chain, mad* 
of a durable, dosed-ceH foam and available in variety of 
colon and pattams. Retail price b $8a 



SunsttTradin9'»MrfleldO)Bectloivmad*ofsolklpin*andpln*v«^ 
'"trauadnattinliilner-^ 
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House & Garden 

August 2003 
"Domestic Bliss : Dream Worlds" 
page 1 7 



DESIGN AT Its BEST 






i VBinvestin children's furniture wim'growivup styleJA 
.:'^:<daytwd<»i^.Q^^ , 
;,'^ichlfd?s eBiiper chiUr has'the right scalefora bathnwmt 
;Gustavian bed and^Eramachalf, Country SwedlsHj white 
t acrylic cubb, AltSizzi Design. . \; v ' - . 
•jsBkiCkf^^ Wai piriK Is so very CtoiSse. On they 
f t " ;/,chalr^a^^ w^Ils, Jasper Gpnran's'mod'to 



BrBf^optton/llnOT^^i^^ 

peslgners Guild mroifl^ Osborne & Ullje!^?^\^r^viv 
■Start a teacup collBcttor>l Chrteilan^yrS^ 
saucers. $60 eacH^are l» ffaffllejoraSr^l^^ 
.out.for speaal.oociaslons.:ChrlstriRai3^r 
•What'^8 tea:pdrty.withdut,aigestilR^^^ $18, ariil''- 
ottier'tliifM «fitlur«i; WS^^ 

.... ' ' _ ■ . • K jw' ;- ^ 



•'Hj- ,MOuse,«,,GARoeNl. AUGUST "soo's- 



BEST AVAILABLE COPY 




Casa & Giardino 



September 2003 
"Salone Satellite 2003: 
Bellezza e Funzionalita' nel Design piu' Giovane" 

page 74 

tarantino 
furniture 

1423 Main Si MitEstone NJ 08844 . 
www.tarfintino5tudio.com 




Afianci): 

Modelio: liss ^•''^ 
tieiispi: Sharon dc I«n«7vwt? 

settia a Oondoio per i\VKi>inl 
Ijj^sniuf rvf:li::r<iin in L'Ki (t'spanso 
u ixlht i-hJuKCJ r. luvs Jir}L'. uldmc, 

tetiissime. crtfuaVjrt.' df; ^aw.'i 
(taisner cfte. giii da qiaiche 

d 'amiJiimt!rU*t prr httmhiai 
^h^tielio: Librpfia Mocbtlare 

lAifdOMifui dsfili'! r.nvsriaai 
<ti Consiaimniu Hottni>y:i\ta 
V. lapraikita. la IcgS'^^^^^ 

f. hi fiu iliiiJ J! i/rispi:t.r;p. 

Si a-tiSli2 di arrecLnt h sptizUi 

in modo setrtpiice tna ifMeUiximaftU: 

prv^aw «• concftrametue 

oijriTuVi lihrma momtiart 

con xcuffuh inh^rctiJ it ta oftitniv 



iWti.j'i'/.'ti; Otm 

(hti'.yw bi'h'ii'simo (immo r^sa 

in:norU:n:i whUfi.chi: si .TO'-Wtc 
en rj;/i'/vrr/' ibpkiipi mi istsmbui. 
la .<uii /ursjl.'aisik o nViirfr 
in <y;ii-!iV.v f u-irlirolarv ytrtff.nn) 

if L i mattr. .ypix:ittiet. 

/Ji-wgr; OwDesigr. 
Una Jiv/.v.'i; cfrr assume tftji" cctiji- 
gurazimi tiectij o poinr^mimv 
mtiilijvtc wi s^mpiicissimo sismtiii 
</ViX'nivriJ(i?ic. ia frciproco tvta- 
rStmr. «W.'.'7.<rnf.wr(T i'. {id sedilc 
.■hi^rmitw h ixmitzicmc di':{ia quota 
Sst^uta (<y4^. cm) tufttche uft 
:.ijm:iif i^/^ortti Miiite-scHii'naii' . 



Nfssujut /; u^tUi a quaUvn aitm. 
r.tysl la Jtnijitifr ha vtfluU} i'hf 
r.iuMrun iKeiivisluo t.ha ,« imh-JUm't 
in vu(r.^.'^J xirdla ,vi t.ytmx'mrassr. 
siiUa f}rtf{tria .\i:a\i}ulila mri surii 
cxitifrtmli; it tymfiidn: di aunvc 
cxfMrrStaati. C^ievtOt pntg^Jlo 
rap/ifK.WKia pt:e la sua rjn^trii:t:, 
cumtt leisUwta ha udrrmnSQ. 

nalani!tt IJtut irasforrruT^hne 
(Irs flwirlt; (h agni tut^iJit, in scJiil 
r iiSLu rirtfnyi lii inWmzwni\ 
luuiiiui <: giih.dsiia, Srtiia Wl 
ft naJa dtiUa Jmiiuu; ira ditcs^t 
ti mmIjutu, fiiunati rJu^ si r rjaafe- 
lalii in una/irrnut awaiuiamtinU-. 
fuaziutuiltf It ixmfnrltfv^tht, forma 
fitfr alUtt i:arai!tfriz:ala thszuta 
deciiu urii^iaaliUi €!xU:tii:a, 




